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HOW RTC WORKS

BUILDING

The campaign manager, with assistance from the Kenshoo support
team, will set the attributes with that you want to build the campaign,
choosing the elements to pull out of the feed to become keywords,
ad text, and categories for ad groups. From there, RTC will take over

and automatically create all of the elements in the search program.

ONGOING MAINTENANCE

Changes in inventory such as promotions or price changes are
managed automatically by RTC. All ad text changes and keyword
additions are taken automatically based on the attributes defined in
the building stage. All non-active items (out of stock, closed
registrations, for example.) will be automatically paused until they are
updated in the feed. The ongoing maintenance of active RTC requires

less than 3 hours a month on average.
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CAMPAIGN OPTIMIZATION

You can optimize RTC in several ways. Ad text can be changed,
added, or deleted both on a micro (ad group) and a macro (multiple
campaigns) level. Keywords can be paused or deleted at any time.
Many other factors can be optimized as well, including geo-targeting

and keyword harvesting from the tracking system.

BID OPTIMIZATION

There are no bid algorithm restrictions associated with running RTC.
You can use the full suite of Kenshoo’s bid optimization features
including portfolio-based and rules-based policies as well as hybrid
combinations found only in Kenshoo. Additionally, you can set the
desired level of control on the level of bid change automation if you'd

like to review or approve bid changes.

Original Campaigns
20

RealTime Campaigns
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Top 500 internet retailer
drove 200%+ increase in ROI

through RealTime Campaigns
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ROl increased on average
from $2.94 to $ 6.41

2.6 Million Keywords and
1.5 Million Ads Created into
Highly Granular Campaigns
(categories, styles, SKUs)
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